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New Challenges Facing Waste  

Prevention  

The impacts of the pandemic on society 

and the environment are likely to be long 

lasting and wide ranging. Over the last 

year, production of single use PPE has 

ramped up – with some estimates of up to 

129 million masks produced per month 

and forecasts of some 3 trillion produced 

over a year of the pandemic. The impacts of this can already be 

seen on our streets, parks and on our beaches. However the 

pandemic has also had a massive impact on many circular 

economy and reuse systems as the plastics industry is actively 

sowing doubt on the safety of such systems despite compre-

hensive scientific and medical assertion that single use plastics 

are not inherently safer.   Prof. Luke O’Neill signed on with 130 

virologists, epidemiologists, and health experts from 18 differ-

ent countries to say that reusables are safe.  They said “single-

use plastic is not inherently safer than reusables, and causes ad-

ditional public health concerns 

once it is discarded” 

VOICE has been pushing back 

against this tide. With our 

partners in the Community 

Reuse Network Ireland 

(CRNI) we penned letters to 

the Irish Government urging continued action on reducing sin-

gle-use plastic, and with Zero Waste Europe, to the EU to sup-

port the continued implementation of the Single Use Plastics 

Directive despite heavy industry lobbying to put it on hold. 

The Conscious Cup Campaign continues to support cafes 

through #contactless coffee and we have consistently highlight-

ed the safe use of reusable masks combined with handwashing.  

www.voiceireland.og 

info@voiceireland.org 

@voice_ireland 

@voiceireland.org 

@voiceireland Continued overleaf  
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V 
OICE launched the first on street 

recycling programme with partners 

in Dublin City and UK Charity 

group Hubub.  

In the town where I was born, 

appeared some bins, all painted buí. With 

apologies for the rather laboured opening, if 

you have been in and around Dublin Town 

lately, you will doubtless have spotted a raft 

of new, yellow bins, sitting cheek-by-jowl 

with the standard grey ones which festoon 

our streets. You’ll find them all along the 

spine of town – from Henry Street onto 

O’Connell Street, over the bridge to West-

moreland Street and on until Grafton Street 

and beyond.  

What’s this all about, you ask? What‘s hap-

pened is that VOICE has joined forces with 

English charity, Hubbub, and Dublin City 

Council with the result being that Dublin has 

joined an exclusive club of cities in Ireland 

and the UK – we are a #CircleCity. 

Catchy name (ahem) but what does it mean? 

In brass tacks, it means that people who use 

these new bins whilst in town can be assured 

that their empty plastic bottles and cans will 

now be recycled – believe it or not, in Ireland 

each year, some 300 million plastic bottles 

and 150 million cans fail to get recycled. In 

essence, #CircleCity seeks to be an effective 

weapon in closing the loop on waste. We are 

looking to further the Circular Economy on 

the ground. It doesn’t solve our waste prob-

lems but it’s a great step toward doing so. If 

people are given the opportunity to recycle 

their waste, most of them will.  

We’ll also be adding reverse vending ma-

chines, 3-bay solar compactors and more. For 

more details and a chance to win €100, visit 

www.circlecity.ie or follow us on FB, Twitter 

and Instagram. 

Circle City Launches in Dublin 

By Colin O’Byrne  

The launch of the new #CircleCity bins in Dublin 

Circular economy businesses and initiatives 

have taken a massive hit, and building back 

consumer confidence, and supporting partici-

pating vendors will be a key aspect of a post -

COVID Just Recovery. Numerous reports and 

research support the idea that a recovery 

based on environmental principles is better 

not only for the environment but also for the 

economy as a whole, rather than a recovery 

based on “business as usual” or the carbon-

intensive recovery packages rolled out after 

the last economic crisis ten years ago.  VOICE 

is ready to work with all stakeholders to 

“build back better. “ 

Continued from page 1 
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7000 
 Sick Of 
Plastic 
Postcards  

70 
 TV & Radio 
appearances 

12 
Conscious 
communities  

9  
videos produced 

 

6  
Policy submissions 

 

1  
Amazing team! 

 

VOICE’s Year in 

Numbers 

This has been a challenging year for all of us. COVID 

brought with it not just the challenge of communi-

cating remotely but also fresh new challenges like 

PPE waste. This year saw a new government pro-

ducing the Waste Action Plan, as well as consulta-

tion on a Deposit Return Scheme in Ireland. As you 

can imagine VOICE had something to say about all 

of that!  

This was also the year of #BlackLivesMatter and 

VOICE stood 

w i t h  N G O s 

across the world 

as part of the 

Break Free From 

Plastic move-

ment to call for 

Social Justice, Racial Justice, Environmental Justice.  

In collaboration with Dublin 

City Council VOICE produced 

3 short videos  on reducing 

waste at home, on the go and 

in school. Perhaps they’ll in-

spire you to make a change in 

2021, you can find them all on our social channels. 

VOICE in 2020  

VOICE has always worked through engaging 

with citizens in their own community settings 

and helping to make real societal change 

through conversation.  

While we were no longer able to go to you 

directly, VOICE continued to support com-

munities, businesses and schools across Ire-

land by reaching out with online workshops, 

webinars and planning sessions across the 

country. VOICE are delighted to continue to 

offer Recycling and waste reduction work-

shops with support from HSBC with commu-

nities across Ireland. If you wish to book a 

free workshop contact info@voiceireland.org 

Workshop work continues 
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P 
icker Pals is a unique primary school 

programme motivating and equipping 

children with the tools and mindset to 

become the next generation of envi-

ronmentalists.  

The programme works through song, story-

telling and real-world action, as Picker Pals 

lead litter-picking adventures with their 

families, sharing their stories and inspiring 

others to join the movement.  

It’s been a fantastic year for the programme 

with a launch into 30 schools in Fingal and 

Dublin City Council. The Picker Pals team 

visited all of these schools and met the kids 

and teachers – great fun was had! Unde-

terred by the lockdown, the programme is 

running well with great feedback from 

teachers, children and their parents. 

We have proceeded with the 2020-21 Picker 

Pals school year and were able to add an-

other six local authorities (Cork County, 

DLR, Kildare, Meath, Waterford and Wick-

low). Our fundraising drive this year 

brought on board a number of generous 

sponsors including AIB, Intel, Sky, eShop-

World, eBay, Gallagher Quigley and Oxford 

University Press. We have also received a 

substantial donation from the Quinn Family 

Foundation. 

We are plan-

ning some in-

teresting and 

fun collabora-

tions with 

these spon-

sors through-

out the year. 

The Rediscov-

ery Centre has 

d o n e  a n 

amazing job 

of making 

Picker Packs for the programme out of old 

dinghy sails. We have further developed the 

educational content with an Irish version of 

the books and created an attractive fully 

useable packaging solution that doubles as a 

classroom display. 80 new Picker Pals 

schools are already up and running with 

others signing up fast.  

Picker Pals is children on the march saying 

“Enough! We will no longer sit by and toler-

ate living in and among waste!” We are 

looking forward to the next steps. 

Picker Pals on the March! 

By Patrick Jackson 
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Environment Minister Eamon Ryan just 

launched Ireland’s ‘Waste Action Plan for a 

Circular Economy’, which sets out over 200 

actions to reduce Ireland’s waste foot print 

and to transpose the EU Directives on Single 

Use Plastic, on Waste and on Packaging and 

Packaging Waste.   

This new policy will require us to move be-

yond a position of merely managing waste at 

the end of the pipe to redesigning products 

and services to prevent the creation of the 

waste in the first place and extending the life 

of products. 

The Circular Economy will shift our current 

linear consumption model of extraction, use 

and dispose to a more sustainable system 

where we keep products and materials in the 

production loop. 

VOICE is very encouraged about the ambi-

tion of this plan and was an active participant 

in the National Waste Advisory Group with 

Mindy O’Brien, representing VOICE and the 

Environmental Pillar and Sorcha Kavanagh, 

representing the Conscious Cup Campaign, 

as members.  We made detailed submissions 

and were delighted that many of our provi-

sions were accepted in the new plan.  We will 

continue to monitor and engage with the de-

partment ensure the effective implementation 

of these 200 measures. 

New Waste Plan will Ban Many Single Use Plastics 

By Mindy O’Brien 

Households & Businesses  

Standardised bin colours across the State: green for 
recycling, brown for organic waste and black for re-
sidual 

Environmental levies- single use coffee cups to en-
courage reuse 

Education and awareness campaign to improve waste 
segregation 

Food Waste  

Halve our food waste by 2030 

Sustainable food waste management options for all 
homes and businesses 

Waste segregation infrastructure for apartment 
dwellers 

Plastic, Packaging and 
 Single Use Plastic (SUP)  

Deposit and return scheme for plastic bottles and alu-
minium cans 

Single Use Plastics ban, including cotton bud sticks, 
cutlery, plates, stirrers, chopsticks, straws, polysty-
rene containers and oxo-degradable plastic products 
from July 2021 

Commitment to ban further products such as (but not 
limited to) Wet wipes (non-medical); SUP hotel toi-
letries; SUP condiment sachets 

Reduce number of SUPs being placed on the market 
by 2026  

Textiles  

Textile action group to explore options to improve 
future circularity in textiles 

Work with Irish designers and retailers to promote 
eco-design for clothing and textiles  

Consider global impacts of the international trade in 
used textiles 
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T 
he Use project funded by REPAK has 
continued through 2020, working with 
apartment blocks across Ireland to im-
prove recycling rates in shared bins.  

Recycling in apartments has become a key 
issue in Ireland. MUD (multi unit develop-
ment) managers will soon be required to pro-
vide a 3 bin system to residents under the 
new Waste Action Plan, including recycling 
and organic waste collection. The USE pro-
ject is working with stakeholders in pioneer-
ing approaches and techniques to tackle this 
issue. 

Since 2019 the programme has continued to 
work with sites across Ireland. Of course like 
everyone else we've had to adapt how we 
deliver the programme. With face to face 
workshops no longer viable we have been 
working with our partners in waste manage-

ment and apartment block management to 
ensure that we continue to deliver an engag-
ing programme that 
meets the needs of 
all stakeholders.  

Over the last few 
months, we have 
developed a com-
munications plan 
for each site, this 
includes a series of 
recycling posters 
addressing com-
mon recycling 
questions, as well 
as bin area signage 
and recycling bags 
for tenants. Since August 2020, we have also 
moved workshops online while producing a 
new recycling video which management 
agencies in the programme can share with 
new and existing residents. However we 
need residents to feel engaged with the prob-
lem beyond a video or zoom meeting, and so 
together with City Bin we are trialling a bin 
scoring system which gives residents a week-
ly bin score aimed at incentivising better re-
cycling behaviour.  

 Another key aspect of the programme has 
been conducting research on how we can im-
prove the recycling rates in shared bin facili-
ties. In October, we conducted a series of fo-
cus groups with residents, which combined 
with the recycling surveys will help us to de-
velop better recycling infrastructure in the 
future.  

Upgrading Apartment waste  

By Tad Kirakowski 

To highlight the issue of textile waste, VOICE teamed up with 

Patagonia to ask people to share the stories of the clothes they’ve 

kept with them. We had entries covering everything from the 

belt that came free in the 90s, the jacket that travelled the world 

and the tweed waistcoat passed down for 2 generations.  

ReUSe Month Competition 

Information stand at one of the apartment 

blocks taking part (pre COVID!) 

Posters for common areas as part of 

the project 
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A 
fter 20 years of lobbying for a 

DRS, we have finally found 

success!  The government has 

put the establishment of a 

DRS for plastic bottles and aluminium cans 

into its Programme for Govern-

ment.  VOICE has made its submission on 

what this would look like and has asked 

the government to expand the scheme in 

two ways: 

Include glass bottles in the scheme to future 

proof the system.  Firstly, we don’t want to 

create a market distortion, encouraging 

producers to switch their packaging to 

glass to avoid the deposit.  However, more 

importantly, we want to create a system 

that can expand into reuse.  Using a glass 

bottle once and then recycling it is not the 

best use of our resources.  Rather, returning 

a glass bottle to be washed, refilled and re-

use up to 40 times is a much better use of 

material that has a lower carbon footprint 

and offers new business opportunities in 

Ireland for collecting, washing, refilling 

and delivering reusable drinks contain-

ers.  Many of us fondly remember the de-

posit scheme on glass bottles in Ireland in 

the 1970s and we need to move back to-

ward reuse. 

We are also asking the government to ap-

ply a variable deposit on containers, calcu-

lated on the volume of the bottle.  A flat 

rate of 20 cents on every drinks container, 

regardless of the size, would mean that a 

330ml aluminium can would have the same 

deposit as a 3 litre bottle.  This means that a 

consumer could buy one 3 litre bottle of ci-

der with a 20 cent deposit or 9 cans of cider 

with a cumulative deposit of €3.60. This 

would encourage the shopper to buy the 

large plastic bottle rather than 9 more easily 

recyclable cans.  We ask the government to 

apply a variable rate 

A VOICE Red C survey of 1,000 Irish peo-

ple found that 9 out of 10 people supported 

expanding the materials collected in a DRS 

and 7 out of 10 supported a variable depos-

it.  Please contact your TD to push for these 

changes in the DRS legislation, which 

should be developed in the new year. 

Deposit/Refund Scheme (DRS) for Ireland! 

Graphic from the Break Free From Plastic #WeChooseReUse 

campaign across Europe calling for DRS systems to be implemented 

A VOICE commissioned survey found  9 out of 10 

people supportive of a wide ranging DRS in Ireland. 
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T 
his year I was delighted to be in-

vited as a member of the Govern-

ment’s Advisory Group develop-

ing Ireland’s Waste Action Plan 

for a Circular Economy.  It was a great op-

portunity for industry, NGO’s and the Gov-

ernment to brainstorm and collaborate to-

gether. 

A number of our suggestions featured with-

in the plan include: 

• The introduction of the latte levy of 25 

cent schedule for January 2022 

• The introduction of measures to ban 

their unnecessary use (such as sit-in 

cafés) and to oblige retailers to give a 

price reduction to consumers who use 

reusable cups.  

• Reducing single use sachets  

• Education and awareness programmes 

on reuse 

• An eventual full ban on disposable 

cups for cold drinks at large scale 

events 

 

We look forward to working together as we 

move towards implementation strategies for 

the next stages.  

As a result of COVID many Cafes stopped 

accepting reusable cups earlier this year but 

the good news is that we are now starting to 

see confidence return in reusables.  Sorcha 

has been working with the Specialty Coffee 

Association  increasing awareness on #Con-

tactlessCoffee, a safe method of serving cus-

tomers with their own cup.  Together they 

communicated via their social media chan-

nels to promote reusables with Baristas and 

consumers across the country.  The SCA 

communicated about #ContactlessCoffee to 

their Barista and Café members through 

their “Sustainability Spotlight” space.  We 

are now seeing many Baristas being trained 

in the contactless coffee method thanks to 

their support. 

So many consumers want to get back to re-

use, making it easy for them to identify sup-

porting Cafes is crucial.  To support our fol-

lowers, we are delighted to be relaunching 

our map on our website.  

For 2021, we look forward to continuing our 

work with Consumer, Industry and Govern-

ment, we are more powerful when we em-

power each other! 

Conscious Cup Campaign—Confidence in Reuse 

through Collaboration 

By Sorcha Kavanagh 

1. The customer brings their own clean reusable cup 

& holds onto their lid 

2. When placing an order they advise they have their 

own reusable cup 

3. Customer places cup on a pre-marked spot on a 

table/tray and steps back 

4. Barista prepares the drink inside the cafe in a 

reusable cup or jug 

5. If the order is coffee, the barista will keep the coffee 

shot and milk elements separate 

6. Barista then pours the drink into the cup without 

any contact with the cup 

7. Barista steps back and customer steps forward 

taking their coffee away to be enjoyed 

Still from A Guide to #ContactlessCoffee by Hana and Fiona 

A Guide to Contactless Coffee 

https://www.scaireland.ie/
https://www.scaireland.ie/
https://consciouscup.ie/resources/contactless.php
https://consciouscup.ie/resources/contactless.php
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By Abigail O’Callaghan-Platt 

N 
o Plastic. Period. is a new and 

exciting campaign by VOICE 

aimed at tackling the huge 

amounts of plastic waste pro-

duced by disposable menstru-

al products. 

Menstruation is a healthy part of life experi-

enced by over 50% of the population of Ire-

land. However, years of shame and taboo 

surrounding this normal bodily function has 

led to a lot of confusion when it comes to the 

range of menstruation products available. 

A person uses between 12,000 and 16,000 

menstrual items in their life, making dispos-

able menstrual items a huge source of single-

use plastic. 

Our dependence on disposable menstruation 

items has led to stark environmental dam-

age, with tampons, applicators and towels 

ending up on our beaches and in our oceans. 

As part of the campaign we will be running 

secondary school and community based 

workshops. These are 40 minutes long and 

are currently given via Zoom. The aim of the 

workshops is to provide information on 

menstrual item options and their environ-

mental impacts to allow for informed deci-

sion-making.  

Go to https://voiceireland.org/npp/ to find 

out more about your menstrual product op-

tions, sign our supermarket petition or to 

sign up for a No Plastic Period workshop for 

your school or community group! Follow no-

plasticperiod on Instagram for updates and 

giveaways! 

Are the 5th most commonly littered 

product found on European beaches. 

 

Are a substantial source of single use 

plastic,  

 

Contain up to 90% plastic, and a big-

brand pack of 14 menstrual pads 

contains the same amount of plastic 

as 5 carrier bags! 

 

Have a Carbon footprint equivalent 

of 5.3kg CO2 for a year’s worth of a 

typical menstrual product per 

woman  

MENSTRUAL ITEMS   

VOICE launches new campaign tackling single use 

menstruation products 

1 To raise awareness of plastic free 

and reusable menstrual items 

through workshops and a media cam-

paign 

2 To increase the availability of plas-

tic free and reusable menstrual 

products in Irish retail outlets 

3 To advocate for government sup-

port of reusable menstrual prod-

ucts 

The campaign has 3 core aims 
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T 
his three year old campaign has de-
veloped into a dynamic force edu-
cating, empowering and helping 
supporters to reduce plastic from 

their lives and putting pressure on industry 
to do the same. 

In July Sick of Plastic launched our hugely 
popular postcard campaign which has been 
signed by thousands of supporters from all 
around Ireland. These postcards were de-
signed by artist Martyn Turner and have six 
key demands on the back asking Irish super-
markets to bring in refill options, bulk op-
tions and to make all own brand packaging 
recyclable or reusable. 

Sick Of Plastic was set up three years ago by 
VOICE and Friends of the Earth Ireland. Its 
aim: to put pressure on Ireland’s supermar-
kets to reduce unnecessary, poor quality and 
single-use plastics by bringing in refill, bulk 
buying and reuse options instead. Ire-
land produces nearly 300 million tonnes 
of plastic packaging every year, half of 
which is for single use, after which much of it 
is thrown away. That is double what the UK 
produces per capita.  

A lion’s share of this comes from our Super-
markets.  

Our demands are attainable and easy solu-
tions that would dramatically decrease the 
amount of plastics we are seeing in our do-
mestic waste bins and develop a new ‘reuse’ 
culture. 

In November the Sick of Plastic team sat 
down with representatives from Aldi, Lidl, 
Dunnes Stores, and Tesco after officially 
handing over the signed postcards and asked 
how/when these demands can be imple-
mented.  

The Sick of Plastic team has great plans for 
2021 and hope to work with Irish Supermar-
kets to help them to find workable solutions 
which will benefit our health, planet and our 
pockets. You can keep an eye on this energet-
ic campaign on our social media platforms. 

Sick Of Plastic Goes Postal! 

By  Lyndsey O’Connell 

Sick Of Plastic Interviews 

The Sick Of Plastic (SOP) Campaign has been working 

hard empowering communities across Ireland to take 

action on the over use of plastics in our shops and su-

permarkets in a variety of ways.  

One new tactic is to provide inspiring interviews with 

people who are sick of plastic and are doing some-

thing about it. Over the course of 2020 they have inter-

viewed inspirational people from activists, entrepre-

neurs to businesses and community leaders. Check 

out the SOP Social Media pages for more uplifting and 

stirring interviews. 
Pictured clockwise from top left: Conor Spacey , 

Claire McCluskey,  Sorcha Kavanagh, Atiila &Nora 

of Mamukko, Taz & Geraldine of the Uselss Project 

Signed SOP 

postcards 

packed and 

ready to go  
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Conscious Communities Continues  

U 
nder the Conscious Communi-

ties Programme we work with 

communities to establish local 

level environmental initiatives 

and actions. This programme is funded by 

Cork County Council and Patagonia.  

In 2020 we worked with Ballyvourney, 

Bantry, Bandon, Carrigaline and Cross-

haven, however not all groups were able to 

complete the 

p r o g r a m m e 

due to COVID 

19.  

The year was 

c h a l l e n g i n g 

with COVID 

forcing sched-

uling of 

workshops 

and the 

movement of discussions online. However 

the groundwork has been laid, with each 

community using the programme to devel-

op a plan for actions they will undertake 

once the public health emergency allows. 

The actions included bike swap events in 

two communities, a repair cafe, mapping of 

existing local sustainability initiatives, set-

ting up a local sustainable Facebook page, 

mapping of safe cycle routes, establishing a 

school walking bus, advocating for a milk 

dispenser in a local supermarket, and a se-

ries of articles on environmental issues in a 

local paper. 

We plan to expand this programme into a 

zero waste communities initiative and are 

looking for local groups who are interested 

in starting their zero waste journey.  
Bike swap as part of Conscious 

Communities  

VOICE continues to develop programmes 

that reduce our waste, and move toward 

circular use of our 

resources. Our work-

shops, graphics, re-

search and policy 

submissions are all 

developed through 

the kind support of 

you our supporters.  

There are a number 

of ways you can sup-

port VOICE, through 

one off donations, 

recurring donations, 

or through signing up with Changedona-

tions.com  and donating your digital spare 

change to VOICE.   Finally consider gifting 

a voice membership 

this Christmas, or 

remember us in 

your estate plan-

ning. Many people 

cannot afford to do-

nate at present but 

decide to leave us a 

legacy as their part-

ing gift.  

We look forward to 

continuing to pro-

vide great pro-

grammes and resources with you in 2021.  

Make a change with your change 

The VOICE team clockwise from top; Mindy O’Brien, Sorcha Kavanagh, Tad Kirakowski, Abi 

O’Callaghan Platt, Colin O’Byrne, Jonathan Forsythe, Lyndsey O’Connell, Angela  Kenny, and Patrick 

Jackson 
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M 
y, my, my, what a year for 

VOICE, as you can see from 

our newsletter! 

I want to let you all know 

our plans for 2021.  In one word, we are 

pushing ‘REUSE’: Reusable containers, 

drinks cups, bottles, packaging, menstrual 

products, nappies and more.  We are advo-

cating for reuse targets for each sector in 

government legislation, which will come 

out in mid-2021 and we are enlisting indi-

viduals to put pressure on their supermar-

kets, take-aways, res-

taurants and produc-

ers to make it easy 

for us to ‘choose re-

use’. 

We are proud mem-

bers of the Break 

Free From Plastic movement, who 

launched the #WeChooseReuse campaign 

at the end of November and we are joining 

with them to push governments and busi-

nesses to develop new reuse systems in the 

retail area.  Shoppers want to reduce their 

unwanted packaging 

and businesses must 

make is easy and af-

fordable for people to 

buy the product and 

not the packaging. 

This means providing 

reusable containers in supermarkets so that 

we can buy dry goods, cleaning products, 

personal hygiene products in bulk and of-

fering package-free fresh fruit and veg at 

the same price or cheaper than pre-

packaged items.  This also means that take-

aways will use reusable cups and contain-

ers that can be returned by the consumer, to 

be washed and used again.  Since COVID, 

we are now shopping more and more on-

line with delivery service.  We ask that this 

packaging be reusable and returned when 

new packages are delivered.  We also ask 

that drinks producers, including soft 

drinks, water and alcohol, develop stand-

ardised bottles that can be returned under a 

deposit refund scheme to be washed, re-

filled and reused again and again. 

We need a seismic shift in how we consume 

and now is the time to pivot to a new circu-

lar approach that makes better use of our 

natural resources and reduces our carbon 

footprint.  It won’t happen all at once, but 

we all must pressure the decision-makers to 

change the way they do business. 

Thanks so much for supporting VOICE 

over the years and please spread the word 

about the work we do.  We rely on our 

members and their donations to finance all 

that we do and hope to accomplish in the 

future.   

Coordinators Report 

By Mindy O’Brien, Coordinator 

We have an amazing team: Jonathan, Tad, Abi, Sorcha, 

Angela, Colin, Lyndsey, Patrick and Christine.  Unfortu-

nately, we are saying a heart-breaking good-bye to 

Jonathan Forsythe, who has decided to spend more 

time away from his computer and enjoy the out-

doors.  He has held us together for many years and we 

will sorely miss him!  We welcome Colin O’Byrne, 

Lyndsey Ni  Chonaill,  and Christine Ryan who have all 

joined the incredible VOICE team this year.   

Comings and Goings 

When you’re finished reading please ‘reuse’ 

and share our newsletter with friends or 

leave at your local library or doctors office 

for others to read! www.voiceireland.org 


