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Happy birthday! 
VOICE is now 20 years old 
and we are very excited 
about reaching this 
milestone!  Emerging after 
the closure of Greenpeace 
Ireland, VOICE launched, 
literally, on a river barge 
down the Liffey in 1997.  

We would like to thank 
you for your kind support 
over the years that has 
allowed us to tackle the 
water and food waste issues 
that are impacting on our 
environment. Your support 
has been invaluable in 
helping create change. 

Would you consider giving 
us a birthday present? 
Many of our longstanding 
members have been 
donating by standing order, 
which hasn’t increased over 
the last 20 years.  

While many members 
supplement their standing 
orders through donations 
(thank you!), we ask our 
other members to consider 
increasing their annual 

subscription to €45 or more, 
which is the amount for 
new subscribers.  The cost 
of printing and sending 
newsletters has increased 
and sometimes annual subs 
don’t cover this cost.

We are very proud of 
what we have achieved 
in our 20 years as a small 
environmental charity.

Over the years we have 
advocated for cleaner water 
and created the Sustainable 
Water Network (SWAN) 
almost 15 years ago to 
ensure that a network of 
local and national water 
groups were heard by 
the government in the 
implementation of the Water 
Framework Directive. 

VOICE was one of the original 
ENGOs pushing for a plastic 
bag levy from 1997-2000 
and this Spring testified 
before the Oireachtas 
Budget Committee urging 
for the introduction of levies 
on single use items, such as 
disposable coffee cups. 

We are very optimistic that 
Minister Naughten has 
heard us and announced his 
intentions to impose a ‘latte 
levy’ on disposable cups.

We toured the country 
dressed as Brent Geese 
and Frogs, campaigned 
against GM crops, pushed 
for effective measures to 
fight climate change, held 
waste audit workshops and 
organised Food Rescue 
Events. 
(Continued - Page 2)

Contact us
If you have any ideas, 

suggestions or thoughts 
on the topics raised in the 

newsletter we would like 
to hear from you. 
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Happy Birthday VOICE 
Continued from page 1...

We fed 5,000 people on food that would 
have been rejected by supermarkets and 
have spoken to groups and individuals 
throughout the country about food waste 
reduction hints and the zero waste lifestyle.

This year has been an incredibly busy and 
action-packed year.  We launched our Zero 
Waste Cashel initiative, created a food 
waste home economics pack for secondary 

schools, hosted numerous Reuse events in Dublin and Cashel, been active on the 
Conscious Cup Campaign and lastly, launched our new national Recycling Ambassador 
Programme.  

We have hired six part-time employees and one full time employee, which has 
increased our staff numbers seven fold.  We imagine that 2018 will be a watershed 
year for VOICE and our message of waste reduction.

We would like to thank all our subscribers for their continued support and hope that 
they will continue to work with us to ensure a clean and sustainable Ireland.
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Zero waste (continued...)  

During the Arts Festival, Erika volun-
teered to run a workshop in making Rain 
Chains, which are a Japanese alternative 
to a downspout, using scrap metal. 

Erika, a beekeeper and member of South 
Tipperary Beekeepers, also ran a work-
shop on how to make reusable beeswax 
cloth wraps, an alternative to clingfilm, 
during Reuse Month. We can’t wait to 
hear what she comes up with next!

Thanks to the Southern Region Waste 
Office, Tipperary Co. Council, Green 
Business and the EPA for their support 
throughout Reuse Month.

Zero Waste Cashel - By Derry O’Donnell
October was a very busy month for Zero Waste Cashel with plenty of events held to 
promote Reuse Month. From furniture upcycling, bicycle repair and children’s artistic 
recycling workshops to a Green Business Seminar, Baby Market and ‘Toys & Tools 
Swap & Sell’ there was something for everyone and all ages. 

The people of Cashel and surrounds really embraced the initiative which encouraged 
them to repurpose, refurbish, donate, sell or repair old items giving them a new 
lease of life and adding value. Groups like the Scouts, Tidy Towns, Playground 
Development Group, Lions Club, Cashel Social Services, Cashel Library and local 
primary schools were all involved in hosting, organising and/or facilitating events 
and workshops. 

Local businesses are seeing the benefits of promoting zero waste initiatives with 
even the most sceptical seeing how they can reduce costs and improve conditions 
for customers and staff alike. A number of local food establishments have signed up 
for Food Waste Assessments which will be carried out in the coming months.

A big shout out to Erika Reeves who always comes up with innovative and 
interesting ideas for workshops.  Continued on page 3...

By Claudia Tormey

In conjunction with the borrowing 
and lending trend, the art of repair 
is making a big comeback. VOICE 
hosted a repair event with The Fix 
Jam at the Dublin Food Coop during 
Reuse Month. 

The repair team helped 35 people 
repair their broken and damaged 
things such as bicycles, handbags, 
clothes, furniture, lamps and jewel-
lery. 

People had a great time learning 
how to repair their things and seeing how easy it is to just get something fixed 
instead of throwing it away. 

This growing demand for repair and reuse will likely result in these events becom-
ing more common not only for likes of The Fix Jam in Dublin, but all across the 
country.

If you’d like to inquire about hosting a Fix Jam or Repair Cafe get in touch with the 
team via their facebook page: www.facebook.com/THEFIXJAM

 I
m

a
g
e
 -

 V
O

IC
E
 a

n
d
 Z

e
ro

 W
a
st

e
 C

a
sh

e
l

Im
a
g
e
s 

©
 V

O
IC

E
, 
Z

e
ro

 W
a
st

e
 C

a
sh

e
l 

The 
Fix 

Jam

zero 

waste 

Cashel



Im
a
g
e
 ©

: 
V

O
IC

E

End Plastic Plague Campaign 

In October, VOICE was invited to be part 
of Fumbally Cafe’s Eat-Ith series. They 
hosted their first ‘Waste Day” to discuss 
problems and solutions around the food 
and packaging waste we often find 
ourselves consuming in supermarkets. 

Environmental campaigner Caitriona 
Rogerson, the force behind the End 
Plastic Plague Campaign, gave a 
memorable talk on the day. 

“This time last year I wouldn’t have 
considered myself overly aware of 
environmental issues, and I certainly 
was not conscious of the amount of 
waste I created. For convenience I did 
most of my shopping in mainstream 
supermarkets, and would feel guilty 
about the amount of plastic packaging 
I threw away at the end of each shop. I 
eased my conscience, though, by telling 
myself that ‘at least it was recyclable’.  

Then, one day as I was filling up my 
green bin, I noticed a ‘not currently 
recyclable’ sign on the back of a bag of 
carrots. I thought this must have been 
a mistake, and proceeded to empty the 
contents of my recycling bin to discover 

the same ‘not currently recyclable’ sign 
on the back of 70% of the packaging.

I couldn’t believe this. I did a bit of 
research and spent several hours 
roaming the fruit and vegetable 
aisles of supermarkets, taking note 
of the amount of products packaged 
in non-recyclable plastic. The results 
were staggering. Up to 85% of fruit 
and vegetables in Lidl and Aldi were 
packaged in plastic, the majority of 
which had the ‘not currently recyclable’ 
label. Out of 139 products in one Aldi 
store, 121 were packaged - 87%! 
These supermarkets, along with others, 
are responsible for billions of plastic 
packaging ending up in landfill every 
year.  

I simultaneously began researching 
the effects of plastic pollution on the 
environment and read about dozens 
of bans across the world to combat 
plastic pollution, from France to Rwanda 
to Delhi in India, and yet would walk 
into supermarkets in Dublin where it 
was almost impossible to buy loose, 
packaging-free produce.  

I started an awareness campaign 
aimed at highlighting the issue, and 
encouraged consumers to take action. 
Along with another campaigner, Dave 
Desmond, I started a change.org 
petition which to date has almost 10,000 
signatures, calling for a ban of non-
recyclable plastic packaging for fruit and 
vegetables. We’ve been encouraging 
people to refuse plastic packaging, leave 
it behind as a protest or post it to the 
head office of the supermarket with a 
letter explaining why.

As a result of this, we managed to 
persuade Lidl to remove the plastic 
packaging from their single aubergines. 
It was a tiny, yet significant victory, as it 
proved ordinary people with coordinated 
action, can convince corporations to 
change packaging policies.  

We are planning to submit the petition in 
December, so would love to get over the 
10,000 signature mark by then!” 
Sign the petition: 
www.facebook.com/EndPlasticPlague

plast
ic
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Dublin Library of Things

For Reuse Month, VOICE teamed up with 
WeShare, ShareCity and the Dublin Food 
Coop to set up a Library of Things.

A Library of Things is a place where peo-
ple can borrow items needed only on an 
occasional basis or that are too bulky or 
costly to own. By sharing items, it reduc-
es the need for material production and 
consumption, and allows people to free 
up space in their homes and try new hob-
bies without having to buy new supplies. 

A garden shed, no longer in use, was 
taken by a ‘man with a van’ from Bray to 
the Dublin Food Coop. Left-over paints 
and art supplies were taken from Recre-
ate along with bits of broken shelves to 
decorate the shed and transform it into 
the Library of Things inside the Dublin 
Food Coop for October.

This was run as a pilot project to get 
people thinking about consumption, raise 

questions and start conversations about 
the possible alternatives to our throw 
away, single use, wasteful society. What 
was intended to be conceptual became 
surprisingly functional. We were blown 
away by people’s enthusiasm and par-
ticipation. Each day we opened we were 
greeted with new members, volunteers 
and items for the library. People loved 
the idea and jumped at the opportunity 
to try out a new musical instrument like a 
bodhran or ukulele or let their child adopt 
a singing pink unicorn for a week.

The Library ran for the whole of October 
and in just four weeks we established a 
community of over 50 people participat-
ing as lenders, borrowers and volunteers. 
The library had over 150 donated items 
from gardening tools and kitchenware to 
knitting needles and board games. 

A lot of enthusiasm has been expressed 
for a permanent Library of Things in Dub-
lin and beyond.  We are now exploring 
various possibilities for the next chapter 
- watch this space!

If you would like some advice on how to 
set up a library of things or sharing initia-
tive in your community, get in touch for 
more info: claudia@voiceireland.org

Facebook 
www.facebook.com/DublinLibraryofThings
Twitter 
www.twitter.com/DubLibofThings
Instagram 
www.instagram.com/dublibofthings
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Conscious Cup Campaign
The Conscious Cup Campaign was started 
by a small group of concerned individuals 
late 2016. Its core strategy is to increase 
the use of reusable cups in Ireland.  
The committee and supporters have been 
encouraging Cafes to incentivize customers 
to bring their own reusable cup by offering 
them a discount or extra loyalty points. 
It’s a win-win because the customer receives 
a reward and the Café does not have to 
provide a cup or lid.

Contrary to popular belief, paper coffee cups are not recyclable in Ireland and cannot 
go in a green bin. If they go to landfill they do not decompose and if they go to 
incineration they increase air, soil and water pollution.  We have to have a preventative 
approach to this as we dispose of over 200 million cups each year in Ireland. 

We need to move away from disposable cups also because the production distribution, 
collection and disposal of them requires huge amounts of energy and resources and 
yet the cups contents are consumed in minutes rendering the cup useless.   

Special thanks to Bakestone in Ballyseedy Home and Garden Centre, Fota Retail Park, 
in County Cork, who are donating 20c of every coffee sold in a reusable cup to VOICE 
and the Conscious Cup Campaign.  www.consciouscup.ie

VOICE Recycling 
Ambassador Programme
Suzie Cahn

This November the Minister for Com-
munications, Climate Action and Envi-
ronment (DCCAE), Denis Naughten will 
officially launch VOICE’s Recycling Am-
bassador Programme. The programme is 
the culmination of considerable work on 
the part of VOICE and waste stakehold-
ers to address the issue of household 
recycling rates and levels of contamina-
tion in Ireland. This initiative is funded 
through DCCAE and REPAK.

The main problem identified was confu-
sion.  REPAK, industry representatives 
and the three regional waste regions de-
veloped a clearer message and RAP was 
established as the key partner to deliver 
this through up to 650 public face to face 
workshops throughout the country.

Suzie Cahn was appointed the RAP 
project manager to roll out this initia-
tive  across Ireland with the help of 3 
regional liaison officers and a team of 
Recycling Ambassadors. Suzie says that 
the role interested her for its potential to 
work directly at the community level and 
have a very clear measurable impact on 
national recycling rates. 

She notes “recycling is one of the ways 
individuals can have very direct effect on 
big environmental issues such as defor-
estation, through paper recycling, and 

reduction and efficiency in energy use. 
VOICE coordinator, Mindy O’Brien worked 
for the last year on the development of 
RAP. She says “we felt that motivation 
was generally high in Ireland and that 
most people want to get their recycling 
bins in order, but there was a lot of con-
fusion with no single clear message. We 
wanted to change that.”

Suzie and the team are already out net-
working and delivering the first work-
shops and she reports that the response 
has been very positive. Suzie tells us 
that people are relieved by the new clar-
ity as was hoped.

The hashtag for the programme is #Bin-
Sorted and the Recycling Ambassadors 
are asking people to tweet (or share in 
their social media platform of choice) 
photographs of themselves, friends, fam-
ily, work colleagues or neighbours with 
their recycling bins sorted to help spread 
the message.

It would be great to see VOICE’s own 
supporters doing the same. We’ve 
included a list of what can go into the re-
cycling bin on page 8 of this newsletter. 

For more information, visit:
www.voiceireland.org/RAP

If you would like to have a recycling 
Ambassador come to a group or event 
to explain face to face how to get your 
recycling bins sorted email: suzie@voi-
ceireland.org. 

SWAPSIES 
& renting 
clothes  
 
By Clodagh 
Evelyn Kelly 

“You never throw anything away – you 
only ever throw it somewhere else.”

Hi, I’m Clodagh and I’m the host of ‘SWAP-
SIES’ a fun interactive swap shop which 
I facilitated in the Dublin Food Co-op, as 
part of National Reuse Month. 

This event was the first public ‘SWAPSIES’ 
which ran alongside upcycling workshops 
and was made possible with thanks to 
VOICE & The Eastern Midlands Waste Re-
gion. 

The SWAPSIES journey began back in 
2012, when a few friends got together to 

throw a clothes swapping party in each-
others houses. 

Fast forward to today, now my aim for 
SWAPSIES is to encourage others to re-
home their pre-loved clothes by choosing 
to swap over shop and remind people that 
second hand does not mean second best.

If you’d like to know more about SWAP-
SIES or upcoming events, follow me on 
Facebook & Instagram @swapsiesdublin 
or email: swapsiesdblin@gmail.com 
if you wish to enquire about us hosting a 
swap shop for you.

I have been an avid clothes thrifter for 
more than half my life now, but what is 
next on my Christmas list is to try renting 
clothes. 

Luckily there are wonderful places to start 
in Dublin and catching on around the 
country. Try Covet  for rentals or Nu Ward-
robe, a website where you can share or 
borrow an outfit. Tackling waste is top of 
my Christmas list!

#bins
orted
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Coordinator’s report 

The VOICE office has been a hive of 
activity since our Spring Newsletter! 

Our Zero Waste Cashel initiative has 
taken off and is in the capable hands of 
Derry O’Donnell.  He has gone door to 
door, speaking with all local businesses 
and local organisations, trying to win 
hearts and minds of Cashel residents. 
The word is really getting out and we 
had a great reaction from all our reuse 
activities in October.

What started as a germ of an idea in 
March has fully spread into a national 

recycling campaign called the Recycling 
Ambassador Programme. 

These two programmes are in addition 
to our normal work to reduce food 
waste (we are conducting workshops in 
businesses and have developed a new 
food waste module for home economics 
in secondary schools).  

Additionally, we are one of the partners 
in the Conscious Cup Campaign and we 
continue our work with the Sustainable 
Water Network (SWAN).

I would like to welcome our new staff 
members: Suzie Cahn, Michele Hallahan, 
Aoife Britton and Tad Kirakowski, who are 
all working on the recycling ambassador 
programme. Meanwhile, farewell and 
thank you to Niamh Madden who has 
worked on our newsletter since 2013. 

I would like to wish all our members a 
very happy Christmas and thank you all 
for your support! 

Mindy O’Brien
VOICE Co-ordinator 

www.voiceireland.org

Yes plEasE!
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All Items to be CLEAN EMPTY & LOOSE 
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