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Sick Of Plastic dumps on the Dáil

 
In November the Sick of Plastic campaign held a demonstration 
in front of the offices of the Dept. of Communications, Climate 
Action & the Environment demanding the release of the feasi-
bility study on a proposed Deposit Refund Scheme in Ireland. 
Attendees brought their own plastic bottles to show the gov-
ernment we want action on plastic. 

Over the last year the campaign, a collaboration with Friends of 
the Earth, has spoken with representatives from all the major 
supermarkets, including Tescos, Lidl, Aldi, Dunnes and Super-
Valu, about our demands for more loose fruit and vegetables at 
a competitive price (#Loose4Less). We are calling for all pack-
aging to be easily recyclable and customers to be able to use 
their own containers/bags when shopping.   

One of the biggest barriers from su-
permarkets is the fear that containers 
brought by customers will be con-
taminated and cause issues for the 
store or other customers’ purchases. 
We argue that many supermarkets in 

the UK and across the EU encourage their consumers to bring 
their own, while here at home there are great examples of 
smaller retailers showing the way by encouraging reusable 
containers.  Please continue to press your local shop to accept 
such containers to reduce our plastic use. 
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V OICE continues to work with 
businesses to help them improve 
their  sustainability. 

VOICE has created a new initi-
ative this year to spread its knowledge of 
waste prevention and recycling to the busi-
ness community.   

Our new Lunch and Learn’ workshops offer 
companies an opportunity to learn how to 
reduce their waste footprint while correctly 
separating their recycling waste.  We have 
run around 50 such sessions with large and 
small companies, ranging from financial in-
stitutions to high tech to law firms.  We 
have even run many workshops in govern-
ment departments. 

Our message is to identify areas in the office 
where staff can reduce their waste by 
providing reusable cups, cutlery and delft, 
reducing desk bins and becoming more con-
scious in consumption patterns both at 
work and at home.  We also dispel confu-
sion about what should go into the recycling 
bin. 

As a follow-on to this work, we have also 
developed a ’90-Challenge’ to activate staff 
and green teams to take proactive action in 
their workspaces.  Lastly, we also offer cor-
porate membership and associated member-
ship benefits to businesses wishing to be-
come more environmentally friendly. 

*  *  * 

If you are interested in hosting a ‘Lunch and 
Learn’ workshop in your office or if you 
need help reducing waste in your office, 
please contact info@voiceireland.org 

Corporate Outreach 

By Mindy O’Brien, Coordinator 
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����   Conscious 
Cup Cafes 

��  TV & Radio 
appearances 

��  Corporate Lunch 
and Learns 

��  Community 
workshops delivered  

�� Research Reports 

�� Ongoing Repair Café 
communities supported 

�� Awards won  

 

�� Amazing team! 
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VOICE picked up the award for Green NGO 
of the Year at the Annual Green Awards in 
Dublin on the 26th of February. The award 
recognises the extensive work that VOICE 
has been doing over the last year urging 
greener choices with consumers, businesses 
and policy makers. 

The Green Awards are now into their 
11th year celebrating sustainability in leader-
ship, innovation and best green practice in 
Ireland. 

In January VOICE Project, Towards Zero 
Waste  Cashel (TZWC), picked up silver in 
the Waste Management category  at the All 
Ireland Community & Council Awards 2019. 

The project aimed to reduce waste in Cashel 
by 25% through working with businesses and 
community groups across a number of pro-
jects (eg. Ireland's first on street recycling 
bins). TZWC created a community zero waste 
toolkit available on the VOICE website. 

VOICE wins NGO of the 
Year at the Green Awards 
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The aim of the Conscious Con-
sumption Community Pro-

gramme (CCCP) is to support communities 
to further their journey toward sustainable 
living. This is achieved through activation 
workshops, ongoing support and linking in 
with existing community action pro-

grammes across Ireland. We work with 
groups who are at the start of their journey 
to groups who are on their way but are 
looking for support to achieving some of 
their aims.   

An impressive amount of work is being 
done in communities across Ireland 
through Tidy Towns groups, Local Devel-
opment groups and many others. The 
CCCP supports groups and allows them to 
reach their full potential in terms of tack-
ling waste issues in their locality.  

The concept of ‘Zero Waste’ has really tak-
en off in Ireland in recent years. There has 
been a huge change in the tide of public 
opinion against single use items, in particu-
lar plastic, and towards more sustainable 
options. We still have a long way to go, but 
this public awareness helps build momen-
tum and put pressure on the Government 
to implement better policies and enable 
change. 

“The most rewarding part of the pro-
gramme is seeing groups achieving their 
aims, getting more organised, and you 
know you’ve left them with the tools to 
keep going on their own “ Aoife Britton 
Project manager 

The best way to deal with waste is not to 
generate it in the first place. People are 
starting to realise that the way we consume 
is not sustainable, but this needs to filter 
through to all levels, from the manufactur-
ers to the retailers, consumers and legisla-
tors. There is a great opportunity to im-
prove our efficiency, reduce waste and re-
move very damaging pollution from our 
seas and countryside. 

The project continues in 2020, with new 
project manager abi@voiceireland.org  

Communities Working Towards Zero Waste 

By Aoife Britton  
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VOICE continues to provide one off Waste 
Reduction and Recycling workshops 

which will help you and your community 
to reduce your waste. For more info or to 

book contact info@voiceireland.org 
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What’s your impact?  
VOICE have been campaigning on 
waste reduction and sustainable 
consumption for over 20 years. To 
help put the work into context we 
produced this infographic based 
on the data published by the EPA 
for Ireland, and it makes for some 
startling reading! 

 

VOICE also produced the  ‘Public 
Waste; Out Of Sight Out Of Mind’ 
report this year which examined how we in Ire-
land pay for litter clean up and street bins. The 
report picked up national press attention, fea-
turing in the Irish 
times in May. 

 

You can find the re-
sults of the report on 
our website 

VOICE being heard in Brussels 
In November Sorcha travelled to Brussels rep-
resenting VOICE working on the Single Use 
Plastic Directive, it’s implementation, chal-
lenges and solutions. Learning and sharing 
with wonderful fellow European NGOs and 
meeting with MEPS to discuss how we could 
overcome barriers to reuse in the Food to Go 
sector.   

The event, organised by Zero Waste Europe, 
was held to help build connections between 
Environmental NGOs and share learnings on 
issues relating to the implementation of the 
Single Use plastic Directive, and to build a 
stronger voice in Europe for waste reduction 
and plastic use awareness.  

������������������������
������ǯ�������������������� 
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Picker Pals is an environmental 
action programme for primary 

school children, their families, schools and 
communities. Picker Pals motivates children 
through immersion in a fun song and story 
world. Equipping every classroom with 
workbooks, readers and a picker pack con-
taining litter-picking tools, and inspiring chil-
dren on local litter-picking adventures. The 
programme connects literacy, music, story-
telling, environmental learning, creativity 
and action to give children the opportunity 
to play their parts in making the world a bet-
ter place.  

Picker Pals was conceived and developed by 
Patrick Jackson, following an encounter with 
a gull tangled in fishing line. Patrick began 
litter-picking, collecting interesting beach de-
bris, organising local community clean-ups 
and running story telling events at local 
schools and the picker pals project began to 
take shape. VOICE worked with the Redis-
covery centre to make the picker packs for 
the project at the Centre in Ballymun from 
upcycled sails collected from local sailing 
clubs. 

Over the last year the pilot ran with Burrow 

national school, and ran a Halloween Beach 
Clean with Seastainability, The action was 
shortlisted for the An Taisce Clean Coasts 
Ocean Hero Award.  

Now the project is expanding into 25 schools 

throughout North Dublin in January 2020, 
through funding support from Fingal County 
Council and Dublin City Council.  

Affecting behavioural change such as waste 
segregation, or adopting new habits like litter
-picking is challenging but we believe that 
Picker Pals has a winning formula͘ 

The project is also being generously support-
ed by Gallagher Quigley, Oxford University 
Press and ADD Print. 

Picker Pals Picking up Steam 

By Patrick Jackson 

����������������������ơ�����������������������������������
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VOICE took 
part in the 
Global brand 
audit, contrib-
uting to the 
world wide 
effort to identify the top polluting companies 
in the world. Over 1million pieces of waste 
were identified, across 6 continents! CocaCola 
was the most recognised polluter globally, 
followed closely by Nestlé 

Global brand audit 
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U pgrading Shared bin Experience 
project is an innovative project 
working with waste collection com-
panies, apartment management 

companies and residents’ associations to encour-
age better separation of recyclables in shared bin 
facilities in apartment buildings.  

Through the Recycling Ambassador Pro-
gramme, VOICE spoke with communities 
across Ireland on what can and cannot go 
into the household recycling bin. Ensuring 
the contents of shared recycling bins is clean 
dry and loose, and that all users are aware of 
the recycling list presents a unique challenge. 

Almost 10% of people in Ireland are living in 
a p a r t m e n t 
blocks or resi-
dential areas 
with shared 
bin facilities, 
and that 
number is set 
to grow as we 
look to more 
c o m p a c t 
growth under 
the National 
Development 

plan. 

Addressing this issue is the challenge VOICE 
set itself with the Upgrading Shared bin Ex-
perience pilot project, funded and supported 
by REPAK. The project builds on work being 
carried out in Dublin City Council and from 
RAP, and to set the standard for how we en-
sure proper segregation of waste in shared 
bin facilities.  

There are 7 sites identified in this pilot study, 
and VOICE has worked with the Manage-
ment agencies, residents’ groups and rele-
vant waste contractors to bring a new ap-
proach to recycling. USE takes a holistic ap-
proach to improving bin use in shared bin 
areas. The project provides participating sites 
with information signage, removes barriers 
to behaviour through providing recycling 
bags and encour-
ages social change 
through work-
shops and infor-
mation stands.  

The project is well 
and truly off the 
ground with sign-
age up at all sites, 
recycling bags are 
being handed out 
and the first in the 
series of work-
shops and infor-
mation stands being run.  

The project has been welcomed by all part-
ners in the scheme, providing better bins for 
residents and management and better recy-
cling for waste companies. Tackling the issue 
of shared bins is not an easy one, but VOICE 
is working to create a new paradigm for how 
we approach that issue and remove the bar-
riers to effective recycling.  

Getting shared bins sorted 

By Tad Kirakowski 

�����������������������������������
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N o Home For Plastic auditing plas-
tic in homes and schools 

The No Home for Plastic pro-
ject, funded by the EPA, ran 

throughout 2019 focusing on developing 
and piloting programmes to raise awareness 
of disposable plastic use and help individu-
als and schools to reduce plastic. There were 
two versions of the programme; a household 
programme and a school based education 
programme 

Plastic at home 

Participants in the 
household programme 
completed an audit of 
their current plastic use. 
After which each household was sent a feed-
back report, with suggestions for plastic re-
duction ideas based on their own individual 
plastic use. Households could then select to 
go on to set plastic pledges. The VOICE 
team kept in contact with the households for 
regular check ins on progress and to offer 
advice on any issues encountered in reduc-
ing their plastic use.  

In the school 

The education programme was run in both 
primary and secondary schools. Pupils were 
taught about plastic overuse and schools 
were assisted in developing a plastic reduc-
tion action plan. We incorporated active 
components into the programme for exam-
ple a moving debate, supermarket visits and 
letter writing and small group research pro-
jects. Some schools took on additional add 
on activities including creative art based re-

sponses and beach cleans.  

The programme is now 
drawing to a close but the 
pilot programmes have 

been a success! House-
holds signed up to pledges 

and made changes in their daily lives. To 
quote one participant “The changes we have 
previously made are now embedded into 
our behavior and I don’t see us lapsing”. 
The education programme on plastic use led 
to a large change in the awareness levels of 
nearly 60% of school pupils and half of pu-
pils experienced a large change in their be-
lief in their own abilities to reduce plastic 
use. To quote one teacher “The programme 
made significant changes to the way we deal 
with plastic in our 
school”. 

 

You can take part 
too by going to 
the website
( h t t p s : / / voiceireland.org/project-work/

no-home-for-plastic.php)  and conduct your own 
household audit using the No Home For 
Plastic tool.  

Raising Awareness of plastic use  
By Abigail O’Callaghan-Platt 

ǲ�������������������������������
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We all have that moment, you’re in a rush 
you don’t have time to sit down and eat, but 
you’ve been trying to reduce the plastic in 
your life… what to do. In Ireland we have no 

on street recycling bins (though watch this 
space for an upcoming VOICE project...) and 
even where we do, contamination of recy-
cling with food items remains an issue. 
VOICE have worked with partners across 
Europe and in Cork to bring the first deposit 
return scheme for take away food.  

The programme launched in University Col-
lege Cork, and funded through the living lab 
fund and green campus UCC will be trialled 
over the coming months with Irelands lead-
ing sustainability university UCC. Working 
with Research partners in the CPPU, catering 
partners KSG and with UCC green campus 
the programme could dramatically reduce 
the single use plastic we consume. It’s hoped 
the project will offer a smart, simple sustain-
able alternative to the single use containers.  

Recircle brings a sustainable way to eat on the go 
By Tad Kirakowski 

������������ȋ���Ȍǡ����������������ȋ�����Ȍǡ�������
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We now have over 2,000 participating cafes 
who offer a discount or incentive to custom-
ers who bring their own cup.  The recent an-
nouncement that the Irish Government will 
be assessing a latte levy is proof that the 
campaigns allies of Tidy Towns and Com-
munity groups across Ireland have been fun-
damental in keeping the awareness about 
single use firmly on people’s minds.   

The CCC has expanded its remit by  actively 
promoting the acceptance of reusable con-
tainers by the Café industry, and the map 
will be updated to reflect those businesses. 
While the CCC raises awareness with con-
sumers about “Reuse” it has evolved over 
the last year to work with the Café and food 
to go industry.   

We held our first “Conscious Cafe Event” in 
Galway during the European Week of Waste 
Reduction to support the industry in the 
move away from single use.  The event 
showcased simple solutions, from customer 
facing to food prep, to move towards a circu-
lar economy for businesses. 

We plan to hold a number of Conscious Café 
events around the country in 2020 for Cafe 
owners/managers.  We are extremely thank-
ful to our funders, The Regional Waste Offic-
es.   

The Conscious Cup Campaign has a great 2019! 
By Sorcha Kavanagh 

��������������������������������������������������������������
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…In one quick and easy answer, NO. 

Many coffee shops, cafes and companies 
have invested in compostable take-away cof-
fee cups, cutlery and containers to 
assuage the guilt associated with 
single-use plastic.  Packaging com-
panies have touted the benefits of 
compostable items even though 
Ireland has not set a single stand-
ard for such items.   

T h e r e  a r e  ‘ d e g r a d a b l e ’ , 
‘biodegradable’ and ‘compostable’ 
items in use in Ireland, but no 
public infrastructure to collect 
such on-the-go items or education on how to 
manage this waste stream.  Even if we had 
all take-away items conforming to a single 
compostable standard, we would need huge 
investment in collection and treatment infra-
structure and education on how to manage 
these items.  Compostable cups, plates, cut-
lery, bags, containers all have to go to an in-

dustrial composter to generate a high 
enough heat to break down the material ef-
fectively.  At present, there are very few 
compostable items that are home-
compostable. 

There are also big environmental 
costs associated with single-use 
anything if one considers the wa-
ter, resource and energy embed-
ded in the product as well as the 
transport and disposal costs and 
ultimate environmental cost if the 
item is littered.  All this waste for a 
product that is used for less than 
10 minutes is not sustainable.  Do 
we want to grow crops to make 

packaging or food? 

So, what is the answer? 

ĂͿ ZĞƵƐĞ͘ 

ďͿ ZĞĨƵƐĞ͘ 

ĐͿ �ŽƚŚ�ŽĨ�ƚŚĞ�ĂďŽǀĞ 

Are Compostables the answer? 
By Mindy O’Brien 

· �ůǁĂǇƐ�ƵƐĞ�ǇŽƵƌ�ƌĞƵƐĂďůĞ�ĐŽīĞĞ�ĐƵƉ�ĂŶĚ�ŐĞƚ�ǇŽƵƌ�ĚŝƐĐŽƵŶƚ�ĨƌŽŵ�ĐĂĨĞƐ�
ƐŝŐŶĞĚ�ƵƉ�ƚŽ�ƚŚĞ��ŽŶƐĐŝŽƵƐ��ƵƉ��ĂŵƉĂŝŐŶ 

· hƐĞ�Ă�ƌĞƵƐĂďůĞ�ǁĂƚĞƌ�ďŽƩůĞ͙ŵŽƐƚ�ƉůĂĐĞƐ�ǁŝůů�Įůů�ŝƚ�ƵƉ�ĨŽƌ�ǇŽƵ 

· ZĞĨƵƐĞ�ĚŝƐƉŽƐĂďůĞ�ĐƵƚůĞƌǇ�ĂŶĚ�ĂŶǇ�ƚǇƉĞ�ŽĨ�ƐŝŶŐůĞ-ƵƐĞ�ďĂŐƐ 

· �ĂƌƌǇ�ĐƵƚůĞƌǇ�ŝŶ�ǇŽƵƌ�ďĂŐ͕�ĂŶĚ�ŬĞĞƉ�Ă�ƐĞƚ�ŝŶ�ǇŽƵƌ�ŽĸĐĞ�ĨŽƌ�ŽŶ-ƚŚĞ-ŐŽ�
ĞĂƟŶŐ 

· �ƌŝŶŐ�ĂŶĚ�ƵƐĞ�ƌĞƵƐĂďůĞ�ĐŽŶƚĂŝŶĞƌƐ�ǁŚĞŶ�ŐĞƫŶŐ�ƐĂůĂĚƐ�Žƌ�ŽƚŚĞƌ�ĨŽŽĚƐ�
ĨƌŽŵ�ƚĂŬĞ-ĂǁĂǇƐͬƐƵƉĞƌŵĂƌŬĞƚƐ͕� 

· <ĞĞƉ�Ă�ƚŽƚĞ�ďĂŐ�ǁŝƚŚ�ǇŽƵ�ĨŽƌ�Ăůů�ƚǇƉĞƐ�ŽĨ�ƐŚŽƉƉŝŶŐ�;ŝŶĐůƵĚŝŶŐ�ĐůŽƚŚĞƐ�
ĂŶĚ�ŽƚŚĞƌ�ŝƚĞŵƐͿ 

����������������	�������
������ 
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This year VOICE joined forces with Change Do-
nations. Change donations is the digital equiva-
lent of the old change bucket at the till. By regis-
tering your card with change donations you can 
round your transactions up to the next euro, and 
donate that spare change to charity. The website 
gives you total control and transparency on how 
much you donate and who you donate to.  

Go to changedonations.com to get started, and 
please select VOICE as your designated charity.  

   

As we head into the Christmas season and the post Christmas clear out, it’s always worth 
remembering what can and cannot go into the household recycling bin.  

 

Recycle right this Christmas 

Make a change with your change 

ϭ͘ �ůů�ƌĞĐǇĐůŝŶŐ�ƐŚŽƵůĚ�ŐŽ�ŝŶ�ĐůĞĂŶ�ĚƌǇ�ĂŶĚ�ůŽŽƐĞ͊� 

Ϯ͘ ,ĂƌĚ�ƉůĂƐƟĐƐ�ĂƌĞ�ƉĞƌĨĞĐƚ�ĨŽƌ�ƌĞĐǇĐůŝŶŐ͕�ƐŽŌ�ďĂŐƐ�ĂŶĚ�ĮůŵƐ�ŵƵƐƚ�ďĞ�ůĞŌ�ŽƵƚ͘� 

ϯ͘ WĂƉĞƌ�ĂŶĚ�ĐĂƌĚďŽĂƌĚ�ĂƌĞ�ŐƌĞĂƚ�ƌĞĐǇĐůŝŶŐ�ŵĂƚĞƌŝĂůƐ͘� 

ϰ͘ �ĂƩĞƌŝĞƐ—ŶŽƚ� ŝŶĐůƵĚĞĚ͊� �ƌŝŶŐ� ǇŽƵƌ� ďĂƩĞƌŝĞƐ� ĂŶĚ� ŽƚŚĞƌ� ĞůĞĐƚƌŝĐĂů� ŝƚĞŵƐ� ƚŽ� Ă� t���� ĐŽůůĞĐƟŽŶ� Žƌ�

ďĂƩĞƌǇ�ƌĞĐǇĐůŝŶŐ�ďŽǆ͘� 

ϱ͘ �ůŽƚŚĞƐ�ĂŶĚ�ĨĂďƌŝĐƐ�ĐĂŶ�ďĞ�ďƌŽƵŐŚƚ�ƚŽ�Ă�ůŽĐĂů�ƐĞĐŽŶĚ�ŚĂŶĚ�ƐƚŽƌĞ�Žƌ�ƚŽ�ĚĞĚŝĐĂƚĞĚ�ƚĞǆƟůĞƐ�ƌĞĐŽǀĞƌǇ͘� 

ϲ͘ �ŽŶĨƵƐĞĚ�ĂďŽƵƚ�ĂŶǇ�ǁĂƐƚĞ�ŝƚĞŵ͍�'Ž�ƚŽ�ŵǇǁĂƐƚĞ͘ŝĞ�ƚŽ�ĮŶĚ�ŽƵƚ�ŚŽǁ�ƚŽ�ŵĂŶĂŐĞ�ŝƚ͘ 

��������
����� 
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O ver the past two years, I be-
lieve that VOICE has finally 
come into its own, maturing 
as the ‘go to’ expert on all 

things waste.  We are sought for our views 
on plastic, recycling, disposable coffee cups, 
litter and waste prevention on all media 
channels, which is great to get the message 
about effective actions each one of us can 
do as well as pushing for meaningful policy 
change. 

However, awareness about a problem does 
not necessarily lead to behavioural change.  
The awareness/action gap is still large.  
While most of the people I encounter voice 
their rage against single-use plastic and un-
necessary plastic packaging, they still get 
their take-away coffees in disposable cups 
when they forget their reusable ones and 
are still shopping at Pennys for their fast 
fashion.  If we are going to talk the talk, we 
need to walk the walk and close the aware-
ness/action gap. 

Nevertheless, our personal actions are not 
enough to change resource depletion and 
combat the effects of climate change.  We 
need a paradigm shift and systemic change 
in how we consume.  This can only come 
through government policy setting regula-
tions and structures for how our transpor-
tation is fuelled, how we generated our 
electricity and heat our homes and how su-
permarkets package and market their prod-
ucts. 

While VOICE cannot tackle all these issues, 
we have focused our efforts on responsible 
consumption and production, or the circu-
lar economy.  Throughout this newsletter, 
we describe our work in this area and urge 
our members to take this information and 
share it in their communities, places of 
work and with their family members. 

The VOICE team wishes you all a very 
Happy Christmas and a wonderful, waste-
free 2020. 

Coordinators Report 
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VOICE would like to welcome Abigail 
O’Callaghan-Platt, Jonathan Forsythe, Pat-
rick Jackson, and Colin O’Byrne to the 
team. And we wish a fond and tearful 
farewell to Aoife Britton, who has decided 
to leave to spend more time with her 
young family.  

������������
����� 

When you’re finished reading please ‘reuse’ 
and share our newsletter with friends or 

leave at your local library or doctors office 
for others to read! www.voiceireland.org 


